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Syllabus : Bushness Administration (BBA) « 3

UNIVERSITY OF WASWN
BACHELOR OF QUSINESS
~ ADMINISTRATION (BBA)

(10+2+3 Pattern)
Programme of Study

Background and Objectives of the Course

A barrier was fclt in the growth of trade and mdnsu'y as the course in the
last decade lacked the competitive strength to produce trained managerial
personnel. With the opening up of the economy and also due to industrial
growth, the pressure for such personnel was exaggerated.

The course of BBA is aimed to equip the young generation with traditional
business valucs blended with modern coacept and techniques of
management, The three vear degree programme is so designed so as to
create a wider and sound base for the students, gt only for advanced course
in management, but also as junior and middle level managers.

Type of Course System .

The Three Year Degree course of BBA will be donsxstmg of Six Semesters
viz,. Semester 1. 11, II[, IV, V and V1. There will be examination at the
end of each scmester.

Enrolment & Eligibility

There shall be no enrolment allowed with other University simultaneously
doing degree with our University. TC/Migration will be required at the
time of admission.

Admisston Qualification

ilic students have to undergo a rigorous scheme of studv. trainmng and
cxammnation. Students of all faculues (i.e. Commerce, Science and Arts)
sccking admission to the degrec of BBA, must have secured at least 48%
marks in aggregate at Scnior Secondary Level (10+2) conducted by anv
recoignized Board of Education in India or Abroad. Reservation for
admission shall be followed by the Governunent Rules.
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4 » Syllabus University of Rajasthan

2. Maximum m;mbcr of attempt allowed shall be 2 after Ist attempt
cxcluding the periods of punishment. '

3. A student will be allowed to keep term (ATKT) to the next Semester
if he/she obtains 50% in aggregate and fails in not more than 50% ¢
papers (out of six papers each semester).

Passing Standard

3.  Ex-students : If a student fails in semester, he/she be treated as ex-
student tll he/she does not clear above semester, and if the student
docs not clear all the subjects in the duration of course, he/she shall
be an ex-student.

Award of Degree

Student shall be eligible for the award of BBA Degree only if he/she fulfills
the following conditions :—

1. Passes all the Six Semesters as laid down.

2. Fulfills all other rcquirement prescribe by the competent authority
from time to time for satisfactory completions of each course of study
of cach of the Six semesters.

-Division of marks

wall be awarded on the basis of the aggregate
¢ papers prescpibed all the six semgslers

Gold Midal Avill be awarded onls

percentagy s more than 73,

|
SCHEME OF EXAMINATION

Every prescribed subject shall carry a total of 100 marks. For Fundamental |
ol Computer 1.e. Code No. 106 (Paper VI). Project Report & Viva Voce |
i.e.. Code No. 406 (Paper V1) and Code No. 606 (Paper V1) the marking |
Scheme shall be as follows - :

he/she clears in Jst attempt and if

<

I. i sndamentals of computer
» Theonn @ 50 marks j
Practical : 30 marks in Code No. 106 ( Paper VI in I Scmester). |
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Syllabug : Bocthoess Administration (BBA) * 5

2. Project Report ;50 marks _'
& Viva Voce : 50 marks in CodeNo.406 (Paper VI in IV,
: Semester). &
3. Group Discussion : 50 marks w
& Presentation - 50 marks in Cade No. 606 (Paper VIin V1
Semester).

The language of Instructions and Exmm shall be English/Hindi.

The Pattern of question papers shall be:as under :

There shall be 7 questions in all. Q\tlhon No. I and 2 will be
compulsory.

Question No. 1- 20 marks: 10 very short answer type question of 2
marks each (upto 50 \\ords)

Question No.2- 20 marks: 5 short answer tvpe question of 4 marks
each. (upto 100 words)

There shall be 5 essay type/numerical questions. Candidates shall be
required to attempt any 3 questxons Each quiestion shall be of 20 marks.

Case study related questions may be adwd wherever necessary.

Whercver a student appears at an ATKT exam he/she will do
according the syllabus at that time and fulfill bc requirements of the course
in force at that time.

The project in TV semester will consist of 100 marks out of which
50 marks will be for report and 50 marks for viva voce based on the report.
The student is required to take approval of concerned faculty for the topics
of the project, and the topic of project will be related to the contemporary
issues of the papers of that semester. There will be no repetition of topics
otherwise it will be treated as Unfair Means.

In semester VI paper Code No. 606 i.e. Group Discussion and
Prescutation, the Head of the unit should a#%st project topic in the group
of five students. Their will be no repetition o topic in other group within

et ¢ phomt: 4 F en Code 10]
Theowy

Dy - . i
Para 3: 1 Duratlon ot time: 3 hours, Maximum marks 50
(1 and Q 2 are compulsory question

Q 1 should be divided into 10 sub parts, each sub part carries 01
marks.

Q 2 should be divided into 5 sub parts, cach sub part carries 2
marks.

Attempt any three questions out of 5 questions. Each question carries

10 marks.” /,
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CODE 101

CODE 102

CODE 103 -

CODE 104
CODE 105
CODE 106

CODE 201
CODE 202
CODE 203
CODE 204

CODE 205
CODE 206

Code 101
Unit ]

Unit II

{’naaﬁ/u'/)

BBA SYLLABUS

BBA PART 1
SEMESTER I
PAPER] FUNDAMENTALS OF BUSINESS
: ORGANIZATION
PAPERII  BUSINESS COMMUNICATION SKILLS
PAPERIIl LEGAL ASPECTS OF BUSINESS
PAPER IV  FUNDAMENTALS OF ACCOUNTING
PAPERV ~ MANAGERIAL ECONOMICS
PAPER VI FUNDAMENTALS OF COMPUTER
SEMESTER II
PAPER I PRINCIPLES AND PRACTICE OF
MANAGFMENT
PAPERII  ENTREPRENUERSHIP AND SMALL
BUSINESS MANAGEMENT
PAPERIII FUNDAMENTALS OF COMPANY LAW
PAPER IV  STRATEGIC MANAGEMENT
PAPERV  FINANCIAL MANAGEMENT
PAPER VI HUMAN RESOURCE MANAGEMENT

SEMESTER I

: Fundamentals of Business Organization.
Introduction :

Meaning, Featurcs. Importance and Scope of

Forms of Business Organization/ Ownership :

Business. Elementary Knowledge of Trade, Industry and
Commicree. Types of Iundustries.

Sole

crshipYJoint Stock Company, Co-operatives, Joint Sector.

Public Enterprises - Their Features, Relative Merits, Demerits
and Suitability.

Unit III Channels of Distribution

: Wholesale and Retails Trade,

Recent Trends in Wholesale and Retailing, Malls and Super
Markets, Grecu Business Practices.

Unit IV Busiaess and Socicty :

Changing Concept and Ohjectives of

Busiuess, Busincss Ethics, Business and culturé. Social
RespOanxlu\ of Business.

.
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Syllabus 'Mas Administration (BBA) + 7

Unit V  Liberalization, anatxzat:oQ and Glohalization : Concept

and their unpl ications.

.‘-

Recommended Books

1.
2.

7.

Modem Business Organization. - S.*L Sherlekar. "

L)
Industrial Organization Managcmcm % S. A. Sherlaker, Paul. Paranjpe,
Chitale.

Business Environment : Text and Cucs F. Cherunilam (HPH).
Business Organization Management Jallo (TMH).

Business Organization and Managm Dr. C. B. Gupta (Sultan
Chand & Company, Dethi)

Industrial Organization and Managuncnt - Dr C. B. Gupta (Sultan
Chand & Company, Delhi)

Busincss Organization-Dr. R.L. Nolédia, (RBD Jaipur)

Code 102 : Business Commumca*on Skills

Unit I  Introduction : Concept, obj

“ and importance of Busines
Communication, Principles of #ffective’ Communication, Types
of Communication. § -

Unit II  Media of Communication : W:'ritten, oral, face to face, Visual,

audio-visual. modern media-ﬁclex, fax, Tele Conferencing,
E-mail media, Non-verbal communication, Kivesics Effects,
Comprehension of reality.

Unit 111 Barricrs to Commumcatun Wrong choice of Mcdia,

Physical barriers, Semantic b&ncrs Different Comprchensmn
of reality. Socio-Psychological barriers.

' Unit IV Business Letters : Layout, kiads of business letter - Interview,

Appointment. Acknowledgement, Promotion, Inquiries, Replies,
Orders. Salgs. Circular, Complamts

Unit V. Practical Aspects of Business Commumcatum : Report

Writing, Public Speaking, Sejnlear, Presentation, Interview,
Group Discussion, Effective léatmiug.

Recommended Books

L.

2.

Business Communication- K.K Smh, Galboua Publishers Cooperv.
New Delhu.

Media and Communication Managemcnt - C.S. Ravudu, Hunalaya
Publishing House, Bombay. :
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8 * Syllabus University of Rajasthan _ .

3.

Essentiais of Business Communication, Rajendra Pal and J.S.
Korlhali-Sultan Chand & Sons, New Delhi.

Business Communication (Principles, Methods and Techniques)
Nirmal Singh- Deep & Deep Publication Pvt. Ltd., New Delhi. -
Business Correspondence and Report Writing - R.C. Sharma, Krishna
Mohan- Tata Mc Graw - Hill Publishing Company Ltd., New Dethi.
Business Cominunication-M. Balasubrahmanyam- Vani Education
Bocks.

Business Communication- H.S.Pandey and Nilima Pareek (RBD
Jaipur.)

Code 103 : Legal Aspects of Business
Unit T Law of Contract : Nature of Contract, Classification, Offer

and Acceptance Capacity to Contract, Free Consent,

Unit I Consideration, Legality of contract, Agreements declared Void.
Unit III  Perfortnance of Contract, Discharge of Contract, Remedies for

Breach of Contract.

Unit IV Special Contracts: Indemnity, Guarantee, Bailment, Pledge,

Agency.

Unit V. Sale of Goods Act, 1930.

Recommended Books

R I T R

Mercantile Law N.D. Kapoor

Business Law  Maheshwari and Maheshwari
Mercantile Law Dinkar Pagare

Mercantile Law M.C.Shukla

Mercantile Law Avtar Singh

Commercial Law M_J. Mathew

Business Law R.L. Nolakha (RBD Jaipur)
Business Law : Gulshan and Kapoor

Code 104 : Fundamentals of Accounting

Uait I  Basic Accounting Principles: Concept, Convention.
Unit I Books of Original Entry - Journal and Subsidiary Books.
Unit III Books of Secondary Entry, Ledger, Depreciation Provisions and

Reserve, Rectification of Errors, Trial Balance, Bank

~_7'L//h Reconciliation Statement.

q. Business law-Dr., _.ok Sharma, Dr.
Rashmi Arya. Dr. Anju Gupta Ajmera Books
Conmipany. Jaipur

@ Mercantila Law-Dr. N.M. Sharma — Shivam
Book Depot. Jaipur
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Fundamental of Accounting — Dr. B. L. Dgave
Ajmera Book Company, Jaipur
5 Fundamental ol A ol Accountmo Dr. M.L. Sharma

Oyuuvma;, DESULESS Admunistration (BBA) » 9

Unit IV Final Accounts with Adjust*\!

UnitV  Computer Accounting - A&b\mtmg Package: Tally Micro
Studics.

Recommended Books i
1. Book-keeping and Accountancy - ﬂhrma & Bhardwaj.

3. Fundamentals of Accounting - Jmn Khandelwal, Pareck (RBD
7 Jaipur).

Code 105 : Managerial Economks

Unit I  Introduction : Meaning and 1 .copc of Managerial Economics,
(relationship to economic theery - relationship with decision
theory) - role of managen‘ sconomics — objectives and
constraints of the firm - uﬁroductlon to risk, asymmetric
information and game theory.:

Unit I Demand Analysis : Meanm‘, of demand - Market function,
demand curve, factors affectingidemand - variation and increase/
decrease in demand - Elasficity of demand - Graphical
presentation of price- elastwf‘ 'of demand price - income and
cross elasticity of demand - E*lmmon of demand - numerical
problems for measurement fdﬂ&tlcﬂy

Unit T Production and Cost : Meaning of production - type of
production function - importaace of production function - in
managcrial decision - making application of production function
in productive sectors (Servi 1cc manufacturing) - Economics

of scale and scope. ‘

Importance of cost in managcrhl decision. Economic concepts
of cost Functiona! {orm of- thort run and long run cost.
Estimation and alternative mct&ds of estimation of cost - LAC
as a decision making tool. Imp@ct of learning curve.

Unit IV Market Structures © Meaumg:md Need for analyzing market
structure, Types of market, Perfogt Competition—Price and output
determination in perféct compegion. Merits and limitations of
perfect competition, Monopo: ;—price discrimination under
monopoly. :

Uait V. Oligopoly and Monopohstut Competition : Oligopoly-
definition and charactenstics - Corlusion ard Cartel - Noa price
competition, Price Stickness anl linked demand. Monopolistic

2. Advanced Accountancy Vol. 1 & Il 5 1; 'R.L. Gupta and M. Raaharwary.
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Competition - definition and characteristics - Equilibrium Price
" and output determination

Recommended Books

1. Managerial Economics - Dean Jocl - Ester Edition.

2. A Study of Managerial Economics - Gopalkrishana - Himalaya,
Mumbai.

3. Managenal Economics - D. N. Dwivedi - Vikash Publishing House,
New Delhi.

4. Managerial Economics- C.M.Choudhary;, fo;in Jain (RBD Jaipur)
5. Business Economics - Prof. M.D. Agrawal, Prof. Somdev (RBD Jaipur)
6. Managerial Economics - Prof. M.D. Agrawal. Prof, Somdev (RBD

Jaipur)
Code 106 : Fundamentals of Computer

Theory : 50 marks 2 b Oblalxvtvﬁ")

Practical : 50 marks 2 Lo dwation
UnitI Introduction of Computer : Introduction. Definition.
Characteristics of Computer, Generation of Computers,
Classification of Computers (Analog. Digital and Hybrid), Mini
Computer, Micro Computer, Main Frame Computer, Super
Computer, Areas of Computer. Data organization - Drives,
Directories, Files, types of memory (Primary and Secondary). 10

Devices.

Unit II Introduction of Number System : Binary, Octal, Dccimal,
Hexadecimal system/ Number Conversion , simple addition.
subtraction, multiplication and division.

Unit III Software : System Software and Application Softwarec.
Programming Languages, Operating System - Windows Operating
Environment; Features of MS Window, Control Panel, Task Bar,
Desktop, Wall Paper, Formatting Disk. Windows Application,
Icons, Window's Accessories (Notepad, Paint brush. Word pad
ete.)

Unit IV Word Processor Software : MS Word Entering, Editing (Cut,
Copy;, Paste, Find and Replace ) and Formatting (Text - Bold,
Italic, Underline, forlt size and font type), Page size and orientation,
margins, Headers and Footers, Columns and sessions and page
layout). Spelling and Grammar checkers, Thesaurus, Tables and

formatting tables, Muil Merge, Styvles and templates. Macro, MS

Excel.

1




Syllabus : Business Administration (BBA) « 11

Unit V  Prescatation Software : MS Ppwer Point: Introduction, Creating
and viewing a Presentation, Migmaging Slide Shows, Navigating
through a Presentation, Using Hyperlinks, Advance Navigation
with action sctting and action Jmttons organizing formats with
master slides, Appling and mddifying designs, adding graphic.
Multimedia and special effects, creating Presentation for the Web.
MS Access.

Recommended Books ‘

1. Fundamental of Computer - P. K. Sinha (BPB Publication)

2. Introduction of Computer - Peterno:hn (TMH)

3. Elementary Computer Application, +Sharma, Upadyay and Agarwal
(Panchsheel Prakashan, Jaipur)

4. Fundamental of Computer - V. Raja’Raman (Prentice Hall).

5. Fundamental of Information Technofbgy - Alexis Leon and Mathews

Lecon. (VPH)

6. Computer Fundamental - Anubha J am, Deep Shikha Bhargav (RBD.
Jaipur)

SEMESTER II
Code 201 : Principles and Pract1¢ of Management

Unit I  Introduction : Concept of Mmcment Nature and Scope of
Management, Management Fusction, Principles of Manage-
ment.

Unit Il Planning : Meaning Nature and Components of Planning. Tvpes
of Plans, Process of Planning, ﬁﬂ'ective Planning, MBO.

Unit III  Organization : Definition, Priaciples of Organization, Forms
of Organization Structure, Formal and Informal Organization,
Delegation of Authority.

Uait IV Co-ordination and Control : Co-ordination: Meaning, Need
and Importance. Principles and Techniques of Co-ordination,
Effective Co-ordination. Comtrol : Nature and Process of
Coutrol, Techniques of Control;

Unit V' Motivation and Leadership : Mon\anon Meaning, Need and
Importance, Techniques of Motivatlon, Theornies of Motivation
(Suggested by Maslow, Hvt_tzbcrg and Victor Vroom).
Leadership : Functions, Qualities, Style and Theories of
Leadership {Bricf Study Only). "
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i

Recommended Books

1.
2

e s BRI

Kountze and Weihrich - Essentials of Managcment (TMH Co),
Newman, Warren and Mc Gill - The Process of Management (Prentice
Hall of India Pvt. Ltd.

Terry and Franklin - Principles of Management (All India Travelers
Book Scllers).

G S. Sudha - Business Management (RBSA Jaipur).

M. J. Mathew - Busincss Management (Sheelsons, Jaipur).

Dr. B. S. Mathui- Principles of Management, (N P H, Jaipur).
Trope L Massie - Essential of Management (Prentice Hall of India.).
Principles & Practice of Management - Dr. R.L.Nolakha (RBD Jaipur)
Business and Management - Dr. R L. Nolakha (RBD Jaipur) and
Principle & Practice of Managements Bahaudian GMujtaba - Dr.
Anukrati Sharma (Jahanvi Publication Pvt. Ltd., Jaipur)

Code 202 : Entrepreneurship and Small Business Mahagement.
Unit 1 Concept of Entreprencurship, Role of Entreprencurship, Types

of Entreprencurship, Entrepreneurship Traits, Entreprencurship
and Manager, Problems of Enu'epreneurslup :

Unit II  Entrepreneurship Training and Development, Govemment

Encouragement to Entrepreneurship.

Unit HI Concept of Small and Medium Enterpnses Role ofSMEs

Policies governing small enterprises in India.

Unit IV Start up process of small enterprises, Organization Structure of

small scale industries in India, Taxation Benefits and
Concessions to small scale industrics. problem of small scale
industries and properties.

Unit V. Management of small business. enterprises, Role of DICs in

promoting small scale entrepreneurs.

Recommended Books

I8

2.

Naw e

Udai Pareek. Sanjeev and Rao 1. V. Developing Entrcprvmarshlp
Printers, Ahmedabad,

Sharma, SVS - Developing Fntr»prencurshlp - issues and problems.
Small Scale Industries Extension Training Institute, Hyderabad.
Srivastava, S. B.-A Practical Guide to Industrial Entreprencurs, Sultan

"Chand and Sons.

Bhanussali -Entreprencurship Development (HPB)

Dailey - Entrepreneurship Management.

Sur‘ha G.S.- Fundamentais of Exatrepreneurship (RBD Jatpur)
Sudha, G.S.- Entreprencurship Development (RBD Jaipur)

g. Fundamental of Entrepreneurship — Rajpurchit }
C.S., Vyas V.S, Ramchandant H.K. and
Sharma K.C. = Ajmera Book Company, Jaipur

} (“‘\f\// . \(‘\L ad- b

\(_-

st OFT
1Hon of RE ;jasthal
’ srait .
JpiveTst ) (‘HM
‘\‘1,‘1‘,‘?\—’
AL



Syllabus :\Bisgimess Administration (BBA) + 13

Code 203 : Fundamentals of Cmcny Law
UnitI  The Companies Act, 1956 @cﬁmtxon and Characteristics of

Company. Types of Companies, Memorandum of Association,
Articles of Association.

Unit I  Appointment of Directors, Raghts Duties and Liabilities of

Managing Directors and Mm Removal of Directors.

Unit Il Law and Practice relatir.3 to Allotment of Shares, Forfeiture of

Shares, Re-issue of forfcxtedshnms Transfer and Transmission
of Shares.

Unit IV Company Secretary : Deﬁmtlon Appointment, Qualities,

Duties and Role.

Unit V.  Company Meetings : Noﬁbo, Agenda, Quorum, Resolutton

Minutes. Statutory Meetmg, Annual General Meeting and
Extraordinary Meeting.

Recommended Books

1
2.
3.

hes

o w

Avatar Singh - Company Law (Eaﬁyn Book Co. Lucknow)
M. J. Mathew - Company Law (RBS'A' Jaipur) -

Majumdar and Kapoor - Company i,aw and Practice (Text man New
Dethi)

N D Kapoor - Company Law.
S A Sharlekar- Secretarial Practice.
R.L. Nolakha- Company Law (RBD Jaipur)

Code 204 : Strategic Management
Unit I  Strategic Management : Meaning Concept. Need for Strategic

Management. Role of S Mfin Business and Non-Business
Organizations. Limitations of S M.

Unit fI  Strategy & Tactics : Strategic management process.

organizational mission, visiom, objective. goals. Ethics.

Unit Il The External Environment : Social. Ethical. Economic,

Technologics1, Legal, Pelitical Environment, Global
Environment. Sources o7 External Environment mformation.

~Unit IV Functional Strategy : Marketing Stratcgy. Operational R &

D Strategy, [nformation System Strategy, HR Strategy, Financial
Strategy, Managing func ton;l strategy.

oS

Uait V. Choice of Strategy : Concept of Choice of Strateay, Choice

Proccss, Evaluation of Strategic altcrnatives, Gap Analvsis
Strategic Profiles, Business portfolio, Facts affecting Choice of

JALY
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14 « Syllabus University of Rajasthan

Strategy, Time Dimensions, Strategic Choice and Contingency
Strategies.

Recommended Books

1. Grimsby - D.W. and stash, M.S (1997), Cases in Strategic
Management. Oxford : Blackwell Publications Ltd.

2. Pecarce II - John A: Strategic Management, I 1linoin, Homewood
Richard D. Irwin.

3. Prasad, L M. (1995) - Business Policy and Strategy, New Delhl
Sultan Chand and Sons.

4. Jauch L R and Gouache W. F. - Business Policy and Strategic
Management. Mc Grew Hill.

5. Dr. PC. Jain - Strategic Management (RBD Jaipur)
Code 205 : Financial Management

Unit 1  Financial M.magcmcnt : Meaning, objectives and scope ,
Organization; Frame Work of financial management,

Relationship of finance department with other departments, Role
of finance manager.

Unit I Financial Planning : Mecaning, concept Ob_}CCtl\CS
significance, steps, basic consideration and limitations.

Unit I Cost of Capital : Concept. Infrastructure, Classification and
determination of cost of capital, Factors influencing capital
structurc.

Unit 1V Capital Budgcting Techniques.

Unit V. Working Capital Management, Cash Management. Reccivables
Management. Inventony Management.

Recominended Books

[ Agrawal. M.D. and Agrawal . N.P - Financial Management (RBD
Jaipur) ‘ »

2. Agrawal, N.P.& Mishra .B K. - Business Finance (RBD Jaipur)

3. Vani Lawr Kar, Arpita Alvi - Jahanvi Publication Pvt. Lid. jaipur

Code 206 : Human Resource Management

Unit | Human Resource Management : Meaning. Nature, Functions,
Importance and Role of HR, Role of HR Manaser,
Charactenstics and Qualitics of HR Manager, HR Eavironment
n India.

tj
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Unit II  Human Resource Planaing ::Need and Importance Process
of HRP. HRP at different levels.

Unit III Recruitment and Selectiém : Objectives, Sources of
Recruitment, Factors affecting Recruitment. Selection -
Esscntials and Significance ofSelection, Selection procedure
Factors affecting selection decinon

Unit IV Training and Developmeat :: Treining objectives and needs,
Training methods, advantages of training. Management

- Development Concept and mfethods of MD, Evaluation of
training programme.

Unit V.  Performance Appraisal : Need Methods and Steps of
Performance Appraisal.

Recommended Books .

Edwin B. Flippo ~ Personnel Develapment (MH)

Venket Ratnam ~ Personnel Manageient and Human Resources.
Yoder, Dale — Personnel Managemaét and Industrial Relations.
Davar, R. S. — Personnel Managemdht.

Singh. P. N. - Developing and Managing Human Resources.
Sudha, G.S. ~ Human Resource Management (RBD Jaipur)
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CODE 301
CODE 302
CODE 303

CODE 3t
CODE 303
CQDE 306

CODE 401
CODE 402

CODE 403

BBA PART II

SEMESTER III
PAPER | MARKETTNG MANAGEMENT
PAPER 1] RISK & INSURANCE MANAGEMENT

PAPER Il PERSONALITY DEVELOPMENT AND
HUMAN SKILLS

PAPER IV TOURISM MARKETING -
PAPERV  INDUSTRIAL MANAGEMENT
PAPER VI  BUSINESS $TATISTICS

SEMESTER IV

PAPER ! HUMAN RESOURCE DEVELOPMENT *

PAPER 11 PRACTICAL ASPECTS OF RISK &
INSURANCE MANAGEMENT

PAPER I ADVERTISING AND SALES
PROMOTION

s
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16 - Syllabus University of Rajastnan

CODE 404 - PAPER IV CONSUMER BEHAVIOUR AND

MARKETING RESEARCH
CODE 405 PAPER vV INTERNATIONAL BUSINESS
CODE 406 PAPER VI  PROJECT REPORT & VIVA VOCE.

SEMESTER 11T

Code 301 : Marketing Management

Unit | Introduction : Concept of. Marketing, Traditional and Modern
' Concept of Marketing, Distinction between Market and
Marketing, Distinction between Marketing and Selling, Scope

and Importance of Marketing.

Unit '  Market Segmentation : Concept, Basis for Market
Segmentation, Benefits of Market Segmentation, Requirements
of Market Scgmentation, Target Marketing, Product Positioning.

Unit Il Product amd Price Decision : Concept of Product Mix
Decisions, Product line Decision, Individual Product Decision,
Branding, Product Life Cycle - Stages and Strategies, Pricing
Criterias, Pricing Methods.

Unit IV Promotion and Physical Distribution Decision : Meaning,
Steps in Promotion Mix, Elements of Promotion Mix -
Adbvertising, Publicity, Sales Promotion, Personal Selj ing, Direct
Marketing and Public Relation. Types of Channels, Selection
of Distribution Channels.

Unit V. Marketing Research and Control : Meaning, Objects, Need
and hmportance, Technigues, Process. Scope and Limitation of

Marketing Research, Need and Tools of Control (Elementary
Knowledge only).

Recommended Books )

. Kotler, Philip - Marketing Management (Prentice Hall of India, New
Delhi).

2. Saxena, Rajan - Marketing Management (TMH Delhi).

3. Sherlekar, S. - Marketing Management (HPH Mumbai).

4. Kothari, Mehta. Sharia - Marketing Management (RBD. Jaipur)

c

-

code 302 @ Risk & Insurance Management
Unir 1 tnsurance : Origin and Development Meaning. Characte-ristics.
Functions. Social and Economic Significance of Insurance. Risks
and Hazards. Management of Risks.

U7




Unit 11

Unit 1

Unit IV

Unit V

Syllabus : Mness Administration (BBA) + 17
Fire Insurance : Meaning, scépe, issue of fire insurance policy,
types of plans, conditions of fire insurance policy,

Marine Insurance : Meaning, Scope, Procedure of Issuing
policy. Types of Marine Insurafice Policy, Condition, Calculation
of Premium, Marine Losses and settlement of claims.

Life Insurance : Meaning, N%ed, Functions and Development
of life insurance in India, Lli:], Important Plans : Whole life
Endowment, Annuity insurange plans, Group insurance plans,
Unit link insurance, Liberalis:i;tion and life Insurance.
General Insurance : Meaning, scope, settlement of claims,
working of general insurance’companies GICI. Prospects and
Challenges.

v

Recommended Books
1. Prof Kothari, R.K. and Dr. Jain, Mukesh - Risk & Insurance
Management (RBD Jaipur)

Code 303 : Personality Development and Human Skills

Unit [

Unit I}

Unit 1§l

Unit IV

Unit V

Introduction : Definition ef Personality, perception and

personality. Personality fadtors - factors of association. -

Leadership at home - friends - environment - educational factor
- conditional - genetic — compulsory — spiritual - public relation
facilities. ‘

Personality Formation $tructure : Mind mapping.
competence mapping and 368° assessment and development,
Iypes of persons : Extrovert, fntrovert. Ambient person.
Understanding Human Natue : Basis of Human (i) Influence
of Environment and Heredity, ((ii) Concept of Attitude, (iii)
Concept of Self. -

Effective Thinking : Thinking Skills, Thinking Styles, Concept
of Six thinking Hats.

fodividual Interaction and Skils : Basis of Interaction Skills
Personal and interpersonal, Intra Personal Skills- Concept,
definition. meaning of skills types of skills. conceptual,
supervising. technical, managerial and decision making skills.
Group Influence on Interaction Skills.

Recommended Books :
o Gosh P & K. Ghorpaae M.B. Industrial Psychology, Himalava.
Mumbai. 1999, )
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18 + Syllabus University of Rajasthan .

2. Newstrom.J. Keith D., Organizational Behavior, (TMH, New Delhi)
P G Aquinas, Organizational Behavior, (Excel Books Delhi)
Hellricgel D & Slocum, J.W., Organizational Behavior, (South
Western & Thumson Learning)

Shiv Khera, You Can Win

Pramod Batra. Management Thought

Stephen Covey, 8 Habits

Stcphen Covey, 7 Habits of Highly Effective Pcople, 3 Basic
Managerial Skills for all (Prentice Hall of India Pvt. Ltd.)

9. Mehta, Anil & Chouhan, Bhumija - Organizational Bchaviour (RBD
Jaipur)

W

B AN

Code 304 : Tourism Marketing

Unit 1 Introduction : Meaning and Definition of Tourism, Purpose of
Tour. Distinction between Tourist and Visitor. Role of Tourism,
Travel and Tourism in 21st Century. Trends and Future Prospects
of Tourism, Role and Functions of RTDC, ITDC, Department
of Tourism.

UnitII  Conceptual Framework and Type of Tourism : Mecaning of
Travelers, Types of Tourism : Domestic, Regional, Intra-
Regional and International Tourism, Cultural, Adventure, Sports,
Social. Wedding, Mcdical, Coastal & Beach, Pilgrimage,
Wildlife, Linkages and Interdependence between Domestic and
[nternational Tourism.

Unit 111 Marketing of Tourism : Mcaning and Definition of Tourism
Marketing, Need and Importance. Marketing Mix, Marketing
Environment. Trends in Marketing. Marketing Communication,
Tourist Market Scgmentation. ‘

Unit IV Seven (7) P’s of Tourism Mariketing : Product. Pricc.
Promotion. Placc, Pcople, Process and Physical Evidence

Unit V. Tourism in India : Growth of Tourism in India. Benefits from
Tourism, Barriers to Growth, Tourist Activitics. Tourism Folicy
of India, Prospects and Chalicnges of Tourism Marketing.
Compassion of Indian Tourism with Intcrnational Tourism
(Medical, Cultural, Religion, Historical and Natural
Perspectives) -

Recommended Books
i torheting for Tourism - J. Chistopher &b Chris Robinson

-

7 avel Agency Management - Surendra Agrawal
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3. Tourism Development - A K. Bitdt¥ (Sterlmg New Dcthi)
4. Pnnciples of Tourism Developmcnt M A. Khan (Anmol Publications,

: New Dell) SR O R
5. Tourism Marketing - Dr. AnukratﬁSlmrma (Jahanvi Publications Pyit.
L[d ) Bt

Code 305 : Industrial Manag*ﬂeut

Unit1  Evolution of Industrial Mmcmcnt Evolution - importance
of Industrial Mdnagement-!Scwnhﬁc Management - Meaning
and Definitions, Principles, ¥y ce and Criticism,

Unit I Factory Location : Factor;detcnnnung location of factory-
Steps in location,. Selection. af region — Selection of Locality-
Sclection of exact site, Tec log Parks, SEZ etc. Rolc of
government agencies in prm ng assistance. Location related
decisions. -

Unit 111 Plant Layout : Nature, ijectl\'cs Importance- factors
mflucncing layout, Types of lsyout Problems of layout.

Unit IV Work Environment and Plant Utility : Meaning, Importance,

Factors affecting work cnvironment, Plant Utility, Lighting,

Ventilation and Air-conditiortng Sanitation, Noise Control.

Unit V  Industrial Safety : MSDS <GLP - GMP. Introduction to non
conventional energy sources LPG. CNG and Hydrogen as fuels.

Recommended Books
. Iudustrial Management — William Spricgel and Lansburgh New York
2. Elcments of Industrial Managcmcét Smith Russcl
. 3. Industrial Management - J. Jain S'Kitab Mahal. Allahabad
4

Industrial Engincering Management — O.P. Khanna - Dhanpat Rai
Publication Pvt. Ltd.. New Declhi...

Code 306 : Business Statistics -

) Unit I Introduction : Mcaning and Definition of statistics, Scope of
Statistic in Econowics. Management. Scicnce and Indusiry.
(‘omcpl of Population and S&miple with illustration. Methods
of Sampling —~ SRSWR, SRSWOR, Stratified, Systematic,
\Dcscnpnon of Sax.lplmg procodurcs onlv).Data Condensation
and Graphical Mctheds, Row-data, attributes and variables.
classification, frequency distribution, cumulative frequency
distributions. Graphs - Histagram, Frequency polvgon.
Diagrams- Multiple Bar. Pie_ S4bdivided bar.
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Unit I

Unit HI

Unit IV

Unit vV

Measures of Central Tendency : Criteria for good measurcs
of central tendency. Arithmetic mean, Median and Mode for
groupcd and ungrouped data, combined mean.

Measures of Dispersion : Concept of Dispersion, Absolute and
Relative measure of dispersion. Range, Variance, Standard
deviation, Coeffcient of variation, Quartile.

Correlation and Regression (for unérouped data) : Concept
of correlation, Positive & Negative carrelation, Karl Pearson's
CoefTicient of correlation, Meaning of regression, Two
regression equations. Regression coefficients and propertics.

Index Number : Meaning and uscs, simple and composite
Index Number, Aggregative and average of price relatives -
simple and weighted index numbers. Construction of Index
munber fixed and chain base, Lapeer Pascoe Kelly and Fisher
index Number : Construction of consumer price index case of
hmit Index.

Recommended Books

1. Business Statistics- Oswal, Agrawal. Modi, Bhargava, Tiwari (RBD
Jaipur)

2. Business Statistics - K N. Nagar

SEMESTER 1V

Code 401 Human Resource Developmerit

Unit I

Unit 1

Umt 111

Unit IV

Unit V

HRD - Concept, objcctives,. HRD system Design. Principles,
HRD culture, An overview of HRD practices, Line Managers
and HRD.

HRD Mechanisms : Process of HRD syvstem aud outcomes.
HRD Instrument Tender.

Performunce Appraisal and Potential Appraisal, Coaching
and Counselling and feedback, Career planning and
Development.

Organization Development : objections varics [utervention
and Limitations, Qualiiv of work life, Human Resource
Information Svstem.

An Ovcerview of HRD in India, HRD in Service Industry,
Emerging Trends and perspectives.

i
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Recommended Books

1.

R

~

Human Resource Management - Prof. Anil Mehta and Payval
Upadhayay (RBD Jaipur)

Edwin B. Flippo, Personnel Management and Administration -
McGraw Hill International Book €o.

M .N. Rudrabasavarji, Dynamic Personnel Administration. Himalayva
Publishing House.

Michael Armstrong, Handbook of Personncl Management, Kogan
Pagc Ltd. Kondon.

Udai Pareek & T.V. Rao. Desrgmxg and Managing Human Resource
System. Oxford and IBH.

Gray Dessler, Personnel Managenent, Reston Publishing Co.

A.C. Handblin, Evaluation and Castrol of Training, McGraw Hill
P. Subba, Rao Essential of Human Resourcc Management and
Industrial Relations. '

Code 402 : Practical Aspects of Risk & Insurance Management
Unit Principles of Insurance : Insurable Interest, Utmost good faith,

Warranties, Causa Proxima, Subrogation.

Unit I Types o7 Insurance Contract : Essential Elements of

Insurance Contract. Differenge between general Contract and
Contract of Insurance, Life Insurance contract, Insurance
policy : under insurance, over insurance and reinsurance.

Unit [II  Life Insurance Agents : Meaning of an Agent, Appointment

of an Agent. Essential Qualities of an Ideal insurance agent. Pre-
requisites of a Successful Agent.

Unit IV Calculation of Premium and Settlement of Claims in Life

Insurance : Basis of Premium, Calculation. Settlement of
Claums by death, by maturity and other Claims.

Unit V. Insurance Act, 1938 (Main Provisions only) : IRDA Act,

1999,

Recommended Books

1.

Prof. R. K. Kothari and Dr. Mukesh Jain - Risk & Insurance
Management (RBD Jaipur)

Code 403 : Advertising and Sales Promotion
Unit I  Introduction to Advertising : Objects and role of Advertising

in the National Economy and lmportance of Advertising in
modern marketing. Personal Selling, Public Relation.
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Unit I

Unit 111

Unit [V

Unit VvV

Types of Advertising : Commercial and Non-Commercial
advertising, Primary demand and Selective demand advertising,
Classified and display advertising, Comparative advertising.
Advertising Media : Types of Media: Print Media (News
Papcrs and Magazincs, Pamphlets, Posters and Brochures),
Elcctronic Media (Radio, Television, Audio - Visuals, Cassettes)
and othcr Media (Direct mail, Out door media).

Sales Promotion : Nature of Sales Promotion, Distinction with
advertising and personal sclling, Role and importance of sales
promotion, functions of sales promotion department, limitations
in a short Economy.

Types of Sales Promotion : Internal Organization, Dealer

promotion, consumnier promotion, sales promotion of Industrial
and Consumer products.

Recommendced Books ,

1. Sudha, GS. — Advertising and Salcs Management (RBD Jaipur)

2. S. Shyvam Prasad-Sumit Kumar — Advertising Management (RBD
Jaipur) .

Code 404 : Consumer Behaviour and Marketing Research

Unit |

Unit I1

Unit LI

Unit 1V

Unit V

Consumer Behaviour : Introduction, Consumer Needs and
Buving Motivation Personality, Self - Concept and Consumer
Behavior, Consumer Perception, Consumer Attitude, Consuner
Psychographics, Psvchographics Vs Demographics. Group
Dynamics and Consumer Reference Groups. Family as
Consuming Unit.

Consumer Decision Process : Prc and Post Purchase
Behaviour, Purchase Process, Rationality in Buyving.

Modcls of Buving : Nicosia. Howard sheet, Engle. Blackwell
Kolas Model. Organizational buying behavior.

Marketing Rescarch and Marketing Information System:
Definiug and Planning Rescarch, Rescarch Design, Marketing
Plans and Proposals.

Data Collection : Sampling - Process, Sclection and Size, Data
Processing Analysis and Interpretation, Reporting the Research
Findings. Application of Marketing Research, Scope of
Marketing. :

tasthian
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Recommended Books
1. Consumer Behaviour — Sharma, Chauhan and Saini (RBD Jaipur)
2. Principles of Marketing Research - h H R Dalens

Code 405 : International Busmess »

7Umt I

Unit 11

Unit I

Unit IV

UnitV

Introduction : Meaning of IBgDmneslic Vs I B, Scope of [ B,
Role and Importance of I B, Driving forces of I B.

‘Cultural Environment : Defigition of Culture, Components of

culture, (Languages realign, values attitudes, customs and
manus, Education, family. ‘material culture Acsthetics)
Imperative of culture for I B, work places and Market place,
Misconception about culture.

The Global Economic Envnmnment The Global Economy.
Bases of Eco, wealth, populagion, Natural environment,
technological resources, Eco System market allocation,
command allocation, mrxes all&.‘nlom Indicators of Eco, wealth.
National product, balance of payment, exchange rate.

Political Environment : Impéttance of Political environment
for 1 B, the political systems.'BDemocracy - Basic Principles,
Autocracy - theocracy, Monocgacy dictatorship, major political
objectives - political sovereignty. National prestige and property.
National security, protection of cultural Identity.

Legal Environment : Legal system - code VLS. Common Law,
Islamic Law, Socialist LawgAgreements and Conversions
Bilateral Multilateral, Global Law relating to I B. Market entry
Laws product Intcllectual property Laws, warranties and product
liabilities, pricing and distrilgation channels of distribution,
promotion sale of good serv crs\oth\.rs Tax Laws. Legal 1ssucs
in | B, Conflict of Laws, Jubt_.ﬁcatlon Corruption.

Recommended Books

1.  Thakur and Mishra: Intemational Bwlncss

2. J.M. Diwan and K..N. Sudarshtan International Business
Managcment.

3. R.D.Robinson : International Busmcss Management.: a guide to
decision-making.

4. Ramu Shiva : International Busmcs;.

5. Dr. PC. Jain - International Business (BBD Jaipur).
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Code 406 : Project Report & Viva Voce

1.

Allocation of Marks :  Project Report — 50 Marks
Viva Voce — 50 Marks

Internal Examiners ( qualified teachers) for Viva-Voce shall be
appointed by the Head-of the Institution where the course is being
run.

Two Examiners shall be appointed by the University for evaluation
the Project-report.

Viva- Voce shall be conducted by the external examiner appointed
by the University with the intemal examiner appointed by Head of
the Institution.

The Project Report must be submitted 15 days before the
commencement the Examination.




CODE 501
CODE 502

CODE 503

CODE 3504

CODE 3503
CODE 306

CODE 601
CODE 612
CODE 603
CODE 604
CODE 605

CODE 606

BBA PART III -
SEMESTER V

PAPER |
PAPER II

PAPER 11l

PAPER IV

PAPER 'V
PAPER VI

SERVICES MARKETING

QUANTITATIVE TECHNIQUES FOR
MANAGEMENT

RESEARCH METHODS IN BUSINESS
MANAGEMENT

PRODUCTION AND MATERIALS
MANAGEMENT

ORGANIZATIONAL BEHAVIOQUR

* BUSINESS BUDGETING

SEMESTER VI

PAPER |
PAPER i

PAPER 1II
PAPER IV
PAPER V

PAPER VI

COMPENSATION MANAGEMENT
MANAGEMENT INFORMATION -
SYSTEM

FUNDAMENTALS OF BANKING
EXPORT MARKETING

LEADERSHIP SKILLS AND CHANGE
MANAGEMENT

GROUP DISCUSSION AND -
PRESENTATION
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Code 501 Services Marketing

Unit I

Unit 11

Unit 111

Unit IV

Unit V

Syllabus : Business Administration (BBA) * 25
SEMESTHR V.

Introduction to Service Mu@_cting : Understanding Service.
The Naturc of Service Markdting, Classification of Service.
Understanding Consumer behgviors, Customer expectations &
perceptions, managing & exceeding customer service
expectations. Strategies for influencing customer.

Strategic Issues in Services Marketing : Market
Segmentation & Targeting, Individualized Service and Mass
Customization, Differentiation #ad Positioning of Services: steps
in developing a positioning stralegy, Developing and maintaining
demand & capacity. .

Marketing Mix and Services : The marketing mix elments,
Targeting marketing mix produet, price, place, promotion &
communication scrvices, and dxtended marketing mix people,
process, physical evidence in service.

Services Marketing - Specifg Tndustries : Tourism, Travel,
Transportation service marketidg, financial services; Education
& Professional service, Telecods & Courier. Media Service.
Challenges of Service Markadting : Developing & Managing
the customer service function. Marketing planning for services;
Developing & maintain quality services, Relationship marketing.

Recommended Books
1. Mechta, Khivasara- Marketing of Service (RBD Jaipur).

Code 502 : Quantitative Techniquees for Management

Unit I

Unit I1

Unit 111
Unit IV

Introduction : An introductios to statistical and operational
research techniques, scope a#d application of quantitative
techniques: Limitation of these techniques. :

Linear Programming : Graphical and Simplex solutions of
LPP Primal and its duel.

Transport and Assignment Preblems.

Theory of Games and Qucui?g Models : Two persons Zero
sum games, pure and mixed s#ategy, application of queuing

~ theory in business decision maléing,

Unit V

Network Analysis : Programune Evaluation and Review
Technique (PERT) and Critical Path Method (CPM), Cost

analysis and Crashing the Natwork.
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Recommended Books -

1.

2.

3.
4.

Kothari C. R.., Quantitative Technique, New Age Publishing, House,
New Delhi. '

Kapoor, V. K.., Operations Research, Sultan Chand & Sons, New
Delhi. :

Khandelwal, Gupla, Gupta - Quantitative Technique.

Agrawal & Agrawal - Quantitative Technique. (RBD Jaipur)

Code 503 : Research Methods in Business Management
UnitI  Fundamentals of Research : Meaning, objectives and

significance, types of research — Basic Research, Applied,
Descriptive, Historical. Exploratory, Experimental, Ex-post-
facto and casc study approach. Approaches to Research (a)
Quantitative Approach : (i) Inferential (ii) Experimental(iii)
Simulation (b) Qualitative Approach: (1) Ethnographic (ii)
Phenomenological (iii) Field Research.. Importance of research
1n management decisions. Various areas of research in busincss:
(a) Marketing (b) Government Policies and Economic Systems
(¢) Social Relationship (d) Planning and Operational problems
of research in business.

Unit II'  Research Process : Selecting the topic, defining the research

problems, Objectives of research, literature survey, sample
design, data collection, exccution of project .analvsis of data
and hypothesis testing, generalization and interpretation and
preparation of research report, Features of good rescarch.
Research Design- Meaning, need. features of good rescarch
design. Types of Research Design- (a) Exploratory Rescarch (b)
Descriptive Research (c) Casual Rescarch.

Unit III Hypothesis 2 Meaning, importance and types, Formulation and

testing of hypothesis. Chi-square test, Co-cfficient, Correlation
of Regression analvsis, Sampling : Mecaning, sample and
sampling, essentials of good sample. Sample size, methods of
sampling : (a) Probability Sampling, cluster sampling, stratified.
multi stage sampling, (b) Non-probability sampling, Quota
sampling, Convenience sampling,

Unit IV Sources and Methods of Data Collection 1 (a) Primary

Sources (i) Obscrvation (ii) Iterview (i) Questionnaire (iv)
Interview Schiedules (b) Secondary Sources.
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PR -
UnitV Data Processing : Tabulation - Data analysis and
Interpretation. Report Writing ; I layout of research report.

Recommended Books
I. C.R. Kothari : “Research Mcthodoiog) Methods & Techniques.”
New Age Intemational Publishers.

2. Donald R Cooper & Pamela S Sﬁlundlcr “Business Rescarch

Mcthods.”
3. Nandagopal, Rajan, “Research Metlbds for Business™, Excel.

4. Uma Sekaram, “Research Methods.for Business : A skill building
approach™.

5. Donald H McBumey, “Research Methods" CRC Press.

6. Dr. S. Shajahan - Research Methodstfqr Management

7. Mechta. Gupta - Research Methods ia Management (RBD Jaipur )

8. Saxena, Himanshu - Research Metho# in Management (RBD Jaipur)

Code 504 : Production and Materials Management )

Unit 1 Introduction : Meaning adﬂ Funrctions of Production
Management. Role and Respoilibility of Production Function
in Orgamzation. Types of Préduction System - Continuous
[ntermittent, Job lots etc Plast Layout - Objectives. Types.
Materials Flow Pattern, Safety Consideration and Environ-
mental Aspects.

Unit II  Production Design : Definition. Importance, Factors affecting
product Design- Product Policy-Standardization. Simplifi-cation.
Production Dcvelopment- Mganing. Importance, Factors
Responsible for Developmgnt. Techniques of Product
Development. )

Unit I Production Planning and Ceatrel : Meaning. Objective.
Scope. lmportance & Procedure pf Production Planning, Routing
Scheduling Master Production Schc,dule Production Schedule
Dispatch, Follow up, P*odu\,tlon Comrol Meaning, Ob_)CCIl\"S
Factors affecting Production Cdn,tool

Unit IV Concept and Importance ¢f Materials Management
Corporate policy, or°am7anog, research, planning, source,
sclection. Inventory Mana: "mmt its prime importance in our
country today. Inventory Cou er_J Techmiques - ABC Makz-or-
buy decisions, Problemt on ABC analysis.

Unit V. Warchousing and Stores Masssgement : centralized and de-
ceutralized stores, Brief intreviuction to various methods of
stores accounting, Need for Stoek verification.

99
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~

Explanation of EOQ-its advantages, limitation/modifications.

Types of inventory system. Need for safety stock/reserve stock.
Simple problems on these topics.

Code 505 : Organizational Behavior

Unit I

Unit 11

Unit III

Unit IV

Unit VvV

Introduction : Meaning of OB. Disciplines, Theories of
organization, contributing to OB ficld. Role of OB in today's
business organization. : )
Organizational Change : Major forces of change, resistance
to change, process of change, Developing support for change,
change Model.

Group Dynamics : Theories of Groups, group norms and roles,
cohesivencss the dynamics of informal groups. Team and Team
building. o

Management of Conflicts : Types of Conflicts, Process of
Conflict, Approaches of Conflict, Reasons of Conflicts, Positive
and Negative Aspects of Conflict, Conflict Management
strategies. .

Power : Meaning of Power, Source of Power, implications of
performance and satisfaction.

Recommended Books
1. Prof Anil Mchta, Bhumija Chouhan - Organizational Behavior (RBD
Jaipur)

2. PSS Kumar, Dr. Anukrati Sharma and K.S. Krishna Organizational
Behavior (Jahanvi Publications Pvt. Lid. J aipur)

Code 506 : Business Budgeting

Unit I

Unit 11

Unit I11 -

Budgeting : Meaning, Origin, and Significance, Public and
Private Budgets. Concepts of Surplus, Deficit and Balance
Budgets. Fixed and Flexible budgets and limitations of Business
Budgets. Features of Sound Business Budgeting Systems.

Operating Business Budgets : Sales Budget, Producticn
Buduct, Materials Budget, Labour Budget, Overheads Budget,
Financial Budgets- Cash Budget, Master Budget, Human
Resource Budget, Research and Development Budgets.
Capital Budgeting : Types of Capital Expenditure, Capital
Expenditure and Investment Banking, Techniques: Pav Back,
Average Rate of Retumm, Net Present Value and Internal Rate
of Retum,
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Unit IV Performance Budgeting : Concept, Evolution and its uses in

Unit ¥V

Business Decistons. - Preparation of Performance Budgets,
Follow-up and Monitoring.

Zero Base Budgeting : Concept Evoluticn and its Practical
utility in Business Decisions. Information System for Business
Budget.

Recommended Books

P e

W

J.B. Heckert and J.D. Wilson : Business Budgeting and Control
G.A. Welsch : Business Budgeting

Clark and others : Capital Budgeting

E.l. Altman : Financial Hand Book

R.M. Srivastava : Financial Decision Making

SEMESTER VI

" Code 601 : Compensation Management

Unit I

Unit 1T

Unit 11

Unit IV

Unit V

Compensation : Meaning, Rale, Economics and Behavioural
issues, Wage Concept, Wage Theories.

Compensation Managemest : Compensation Decisions.
Internal and Employee Equities.

Job Evaluation : Purpose, methods, Component- Basic Salary.
D.A. Fringe Benefits, Bonus, Incentives, Performance, Link
Reward Svstem, Profit Sharing and Stock.

National Policy : Wage Board and Pay Conunission, Corporate
Consideration in Compensations. ,
Management of Employee : Exit Options, Managing
Organizational Exit, Workforce Managers CEQ. Voluntary
Retirement.

Code 602 : Management lniormation System

Unit 1

Unit 11

Introduction to MIS : Concept of MIS, Role of MIS, Objects
of MIS, Emergence of MIS, MIS and Computers, Impact of
MIS, Svstems Approach 1o MIS.

Information Concepts : Data and Infonnation : Meaning and
importance, Relevance of [afsrmation in Decision making,
Sources and Types of Iaformation, Cost Benefit Analysis,
Quaatitative Aspect, Assessiag Information Needs of the

organization.
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Unit III  Information Systems for Decision making : Decision Making

and MIS, Decision-making Concept, Organizational Decision
Making, MIS and Decision Making Concept, MIS as technique
of program decisions, Decision support system, MIS and Role
of MIS.

Unit IV Network : Introduction, topolog\ LAN and VAN, data

Conununication.

Unit V. MIS in Functional Areas : Production Information Systems,

Financial Information Systerus, Marketing Information Systems,
Human Resource Information’ System.

Recommended Books

1.
2

Upadhayvay & Upadhayay — M.1.S. (RBD, Jaipur)

Javcdkar, W.S. Management Information Systems (Tata McGra\\ Hxll
Publishing Company Ltd., New Delhi).

Mardic R.G.. Ross J.E. & clagger J.R. Iuformation Svstem for Mod°m
Managemcnt (Prentice Hall of India).

James A.O. Brien, Management Information Systems, (Galgota

" Publications).

Locus, Analysis, Design and Implementation of Information System
(McGraw-Hill Book Co.)

Anderson, Lavid L. Post Gerald V. Management Information System
(Tata-Mc-Graw Hill Publishing Co.)

Code 603 : Fundamentals of Banking 7
Unit 1 Overview of Indian Banking Sector : Structure of Indian

Banking Scctor, Source of Funds for a Bank, Various Deposits
Products.

Unit I1  Types of Bank Financing : Fund based and non fund bagc_. cash

credit. bank Overdraft. term loan, demand loan, export/import
financing, rural/farm lending etc. Bank Guarantee, Introduction
to NPA and its management, classification of NPAs and recovery
strategy.

Unit Il Central Banking Concept : Function and Role of RBI-Moucy

Creator, Crzdit Regulator, Supervision of Banking Secctor,
Reforms in Indian Banking - Narsimhan Committec I & 1.

Unit IV Fundamentals of Investment Banking : Fund basced and Fec

based services. Innovation in bauking ; E-Banking,

Unit V  laicoduction of NBFCs : Role and Classification.
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Syllabus : Business Administration (BBA) » 31
Code 604 : Export Marketing " ,
Unit1  Exporting Marketing : Mecaaing, importance, scope. Export
Market Research, Forms, Tvpzsof export Organization.
Unit II  Marketing Mix for Export M rketing : Product Planning for

Export, Pricing for Exports, Channels of Distribution. The .

agency Control Personnel Scllf&g_.’f
Unit II1 Advertising for Experts ::._B;a'r:;t’i(;ipation in Trade Fair and

Exhibitions, Export Procecure ip. India, Export Documentation
in India. ' ‘

Unit IV Major Organizations and Pelicies ( Government and
Private) : Facilitating and Promotinig Export from India (Their
clementary knowledge) Functiohs and Evaluation of UNCTAD
and GATT. .

Unit V  Global Marketing Environmeat : Concept, Signifance and
Scope of Global Marketing, Intdmal and External Environment,
Information Systems, Export Proéedure, Future Prospccts of
Export Marketing. H

Recommended Books

1. Prof. R. K. Kothari, Jain & Mittal :ihtemational Marketing (RBD
Jaipur)

2. Prof R. K. Kothart and Dr. Mukesh: Jain : Intcrmational Marketing
(MBA Edition) (RBD Jaipur)

Code 605 : Leadership Skills and Change Management

Unit I Nature and Importance of ch_adership : The Meaning of
Lcadership - Lcadership as a partnership - Leadership V/$S
Managcement - Traits, Motives and Characteristics of Leaders
- Role of Leadership and Leadership Skills.

Unit II  Etfective Leadership Behuvioaﬁr and Attitudes : Task-rclated
attitudes and behaviours, relatianship - oriented attitudes and
behaviours- super leadership.

Unit 1T Leadership Styles : The lead_?i’_ghip Continuum - Classical
Jeadership siyles, the boss-centered V/S employee-centered
leadership continuum - the auto€ratic, participative, free rein

- continuum - The leadership grid ‘stvles.

Unit IV Understanding Chanoe @ Nature of Change - forces of

cliange- perspective on change - contingency perspective -
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population ccology perspective - institulional perspective -
resource dependence perspective.
Unit V. Implementing Change : Assemble a change management team \

- establish a new direction for change - prepare the organization
for change - setup change teams to implement change - align
structure, systems and resources to support change identify and
to remove road blocks to change - absorb change into the culture
of the organization.

Recommended Books

1. Leadership Skills and Change Management - Harsh Dwivedi & Ritu
Dixit, RBD, Jaipur

2. Axclrod, Richard H. Terms of Engagement - Changing the way we

change organizations, San Francisco California- Berrett Kochiar

Publishers, Inc. 2000.

Dyer, William G. Strategies for Managing Change - Reading,

Massachusetts.

4. Kanter, Rosabeth Moss, Barry A. Stein and Todd D. Jick. The
Challenge of Organizational Change, New York. The Free Press 1992.

L)

Code 606 : Group Discussion and Presentation
1. Allocation of Marks : Group Discussion  : 50 Marks
Presentation of Project Report @ 30 Marks

2. The students of BBA Part 1l Semester VI Paper Code 606 Paper VI
must be divided into groups. Each group must consist at least five
students. :

3. These groups of students should be given scparate Current Theme/
Topic for preparing Group Discussion and Presentation,

4. Head of the institution (Principal/Director) must eusure that the
Thewe/Topic among the groups should not be repeated. *

3. Presentation shall be given in the presence of Internal & External
Examinecs and rest of other four studeuts of the same group.

6. After presentation of the project, the group members shall participate
in the group discussion.

7. he Extormal Examiner shall evaluate performance of each student
on the basis of merit.
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